Nomination committees must
communicate better
Given its role, status and nomination committees, the Swedish model is in many ways unique. Merely
the fact that it involves a group of shareholders, appointed according to a decision reached at an
AGM, which among other responsibilities proposes who are to be elected to serve on the board is,
from an international perspective, unusual, giving shareholders considerable power. However, communication between the nomination committee and other shareholders needs to be improved.
For one thing, proposals should be presented in greater detail.
From a corporate governance perspective, the fact that nomina-
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solemn obligation.
A nomination committee’s proposals for appointments to the
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board shall be supported in a written statement. Furthermore,
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The nomination committee statement should be detailed and
company specific. Based on the statement, shareholders should
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be able to make up their own minds before the AGM. It is very

In the Second AP Fund’s experience, communication between
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nificantly thinner than the information subsequently presented
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by the committee at the AGM. Here is a clear need for impro-

proposals is seldom utilized.

vement. The Fund therefore urge all nomination committees to
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ble more shareholders at AGMs to make decisions based on

for the great majority of shareholders. Nevertheless, many of

hard data. It would also further strengthen the status of the

these shareholders are committed, responsible and determined

nomination committee in Swedish corporate governance.

to draw their own conclusions about agenda items at the AGM.
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